How to Choose a Qualitative Research Supplier
Finding a great qualitative researcher goes beyond industry experience and personal chemistry. A great supplier has excellent analytical skills, the ability to drive deep into consumer opinions and psyche, and is a quick study. This includes understanding the buyer’s needs and how to link them via research paths to consumer opinions, perceptions, behaviors and needs. Great suppliers go beyond moderating – they consult to improve their clients’ situations. 
But too often, the process of finding a qualitative researcher is rushed because of time commitments, and reliant upon referrals from others who may not understand precisely what the buyer needs and wants. As a source, the Internet is very limited. For example, can you really access experience and the particular style that a qualitative researcher can contribute based on their web site? 

Since qualitative research plays such a key role in understanding consumer attitudes, beliefs and behaviors that shape marketing campaigns, selecting the right research partner requires a simple, but more thoughtful approach. The QRCA recently conducted an extensive, in-depth qualitative study of buyers that provided interesting insights that are available to the media. We can provide QRCA spokespeople as well as comment from the QRCA members who conducted the research on behalf of the organization.

