‘Immersive Research’ Takes Advantage of Technology

Another major advantage of technology like blogs and cell phones is that researchers and their clients can now become “immersed” in the actual day to day behaviors and emotions of targeted customers. 
The emerging discipline called “immersive research” goes far beyond online research tools like bulletin boards and chat room focus groups. It allows researchers to capture experiences, behaviors and emotions in context, as they occur, and completed on the participant’s timeframe. 
Immersive research can help marketers get a leg up on the competition by gaining better knowledge quicker. QRCA has several examples of successful immersive research programs and access to members who specialize in this discipline. 
